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1 Dr Rosy Boardman, Senior Lecturer of Fashion Business, Department of Materials, University
of Manchester

2 Fashion Marketing Mix

3 Professor Benjamin G. Voyer, Cartier chaired Professor of Behavioural Science, ESCP
Business School

4 Solomon and Mrad

5 Joshua Williams, President, Fashion Consort, Assistant Professor, Parsons School of Design
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1 Professor Natascha Radclyffe-Thomas, Professor of Marketing and Sustainable Business,
British School of Fashion, Glasgow Caledonian University London

2 Mauro Ferraresi, Associate Professor of Sociology of Communication, Director of the
Master Made in Italy, lulm University

3 Roberto Dona, Professor of Practice in Management, Associate Dean for Corporate
Engagement, International Business School Suzhou (IBSS), Xi'an Jiaotong-Liverpool
University
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