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1 Retailing

2 Retailers

3 Leadership role

4 Distribution channel

5 Expansion strategies

6 Retail branding strategies

7 Innovative solutions for supply chain management
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1 Strategic retail management

2 Strategic Marketing in Retailing
3 Marketing Mix in Retailing

4 store location

5 Merchandise

6 category management

7 Pricing
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1 Teaching and Learning
2 Practitioners
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1 Marketing chain

2 consumer behaviour and preferences
3 Management and marketing

4 Sale of merchandise

5 Large-scale retail chains

6 Walmart

7 GDP

8 Carrefour
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1 international multichannel retailers
2 Hypermarkets

3 Supermarkets

4 convenience stores

5 Hard discounters

6 Assortment

7 The German Metro Group

8 employs food superstores (Real)
9 Tesco

10 Planet Retail

11 Procter & Gamble

12 Sony

13 Nestlé.
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1 Retailer POS data

2 Regional to national

3 Loyalty cards

4 Manufacturer brands
5 Retail brands

6 Strategic marketing

7 strategic planning

8 Intermediaries

9 Distribution channel
10 Dominant player in the distribution channel
11 Marketing leadership
12 Logistics

13 Logistics leadership
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1 Retailers functions

2 IKEA, Media Markt and Leroy Merlin
3 Aldi

4 E-commerce

5 Amazon

6 Ebay or Zalando

7 Cross-channel

8 vertically integrated players

9 IKEA, Zara or H&M
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1 Growth strategies

2 Franchising

3 Sustainable competitive advantage
4 Positioning

5 strong retail brand

6 Corporate social responsibility

7 Marketing mix

8 Store location
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1 Category management
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